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MAKE TRAVEL MATTER EXPERIENCE®D—
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Inclusions

See the amazing efforts of ths non-profi, which gives prosthetic bmbs to disabled locals - some of who are victims of

unexploded bombs.(MAKE TRAVEL MATTER ® Experience) Cycle around the formes capital of Los. Then visit Big Brother Mouse to help locals improve their English. (MAKE TRAVEL

MATTER * Experience)

(https://www.contiki.com/en-sg/tours/cambodia-laos-uncovered)
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Tourism that takes full account of its current and future economic,
social and environmental impacts, addressing the needs of
visitors, the industry, the environment and host communities

(Making Tourism More Sustainable - A Guide for Policy Makers, UNEP and UNWTO, 2005, p.12)
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(Cape Town Declaration, International Conference on Responsible Tourism in Destinations, 2002)
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#TRAVELENJOYRESPECT
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(UNWTO Website)
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| PLEDGE TO BE A
RESPONSIBLE
TOURIST

READ MORE =

(https://visiticeland.com/pledge)
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ACADEMY

RESPONSIBLE
TRAVELLING IN ICELAND

0 WHAT MUST YOU NOT DO TO THE M0OSS?
[] singtoit
[[] Jumponit
[[] Make rude jokes about its age

© WHY SHOULD YOU NEVER MAKE CAIRNS?

[[] Itupsetstheelves
[[] Because walkers use them to navigate and stop them getting lost

[[] Itmakes the real ones jealous

0 WHAT ARE THE PATHS THERE FOR?
[[] To help guide you to the promised land

(https://visiticeland.com/pledge) |:| Pretty decorations on nature

[[] They help protect both the nature and you
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ICELANDIC
PLEDGE

I PLEOGE TO BE A RESPONSIBLE TOURIST

WHEN | EXPLORE NEW PLACES,
| WILL LEAVE THEM AS | FOUND THEM.

I WILL TAXE PHOTOS TO DIE FOR
WITHCOUT DYING FOR THEM,

IWILL FOLLOW THE ROAD INTO THE UNKNOWN,
BUT NEVER VENTURE OFF THE ROAD,

AND I WILL ONLY PARK WHERE | AM SUPPOSED TO

WWHEN | SLEEP QUT UNDER THE STARS.
I'LL STAY WITHIN A CAMPSITE

AND WHEN NATURE CALLS,
| WON'T ANSWER THE CALL ON NATURE.

I'WILL BE PREPARED FOR ALL WEATHERS,
ALL POSSIBILITIES AND ALL ADVENTURES.

ICELAN
ANDIc
PLEDGE

TAKE THE PLEDGE AT
ICELANDICPLEDGE.IS
2 s | —inrl o
INSPIREDEYICELAND
(https://www.eturbonews.com/227754/iceland- (https://www.hostel.is/social--sustainable)
encourages-responsible-tourism-with-pledge-
button/)
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NEW ZEALAND TOURISM =~/ — .
‘SUSTAINABIL TY COMMITMENT e e zz\"
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HE KUPU TAURANGI KIA TOITU AI T.E

TAPOITANGA S

SUPPORTERS SIGN UP

(https://www.sustainabletourism.nz,
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LEADING THE WORLD IN SUSTAINABLE TOURISM

The New Zealand Tourism Sustainability Commitment aims to see every New Zealand tourism business committed to sustainability by 2025.

Qur vision is Leading the World in Sustainable Tourism. To deliver on this, we must achieve ambitious economic goals while sharing the overwhelming benefits with supportive host
communities, contributing to restoring, protecting and enhancing our natural environment, and continuing to be a high quality destination of choice for domestic and international
visitors.

We are inviting every New Zealand tourism business to join us on this inspirational sustainability journey. Sign up now to the Tourism Sustainability Commitment and adopt 14
Commitments that will ensure we achieve our goals.

Together we can create a truly sustainable tourism industry that makes a positive and enduring contribution to Aotearoa New Zealand.

ECONOMIC HOST COMMUNITY ENVIRONMENT

Achieving Economically Sustainable
Tourism

Achieving Sustainable Host
Communities

Achieving Environmentally
Sustainable Tourism
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Responsibility Accountability
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Venice Tourism May Never Be
the Same.
It Could Be Better.

¢ The pandemic crushed the tourism industry in Venice
;' and other overtouristed cities. But many see this as an
4

! opportunity to rethink a “tourism monoculture.”

X
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(The New York Times, Oct. 4, 2021,
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Transparency

FROM
SUSTAINABILITY
TO PURPOSE

Local Planet

S

Collaboration
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HEHEDITEIER (2021)

Reduce plastics use

Reduce food waste

Recycle items

Vote in elections

Use sustainable packaging

Reduce my energy consumption

Use less water

Repair broken items

Share my opinion on social/political issues on media
Reduce my carbon emissions from transport

Buy from brands that support social and political issues
Buy sustainably-produced items

Donate to NGOs supporting causes aligned with my values
Purchasing decisions based on brands social/ political beliefs

Reduce meat consumption

l Green B Social

B Sustainability to Purpose-Driven
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60.3%

% of consumers
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Purchases based on brands' sociopolitical beliefs
Donate to political campaigns

Contact my local government

Boycott brands not aligned with my values
Donate to NGOs aligned with my values
Buy from brands that align with my values
Share my social/political opinion on media
Attend community meetings

Participate in rallies and protests

Offset my carbon emissions

Rent items

Buy second-hand

Buy sustainably-produced items

Buy from purpose-driven brands

Use less water

Reduce meat consumption
Repair broken items, rather than replacing
Reduce my carbon emissions from transport
Reduce food waste

Donate to environmental NGOs

Reduce energy consumption
Recycle items

Use sustainable packaging

Reduce plastics use

Vote in elections

Il Green B social

1.9%

1.8%

1.4%
1.1%
1.0%

0.8%

0.4%

0.2%

0.1%

-0.5% W

0.7% R

-0.7% R

-0.9% N

-Lov I

-1.5% [

-Le% I
-1.7%
-1.7%
-2.0% I
-2.1% I
2.7 I
oy

% point growth in respondents

(Euromonitor International Lifestyle surveys, 2020 and 2021)

© Euromonitor International
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